
                      MULTIDISCIPLINARY COSMOPOLITAN JOURNAL OF RESEARCH  

(MUCOJOR)-2583-9829 (Online) 
International Peer Reviewed & Referred Journal 

ISSN: 2583-9829, Volume: 03, Issue: 05, June 2025 
 

website: https://kcectrust.org/E-journals/about-journal.php  108 

 

 

 

 

 

ABSTRACT: 

This paper points to look at relationship between 4 components of showcasing mix concepts: item, cost, put, 

and advancements, with organization execution. The paper attempts a broad writing audit from the past 

considers related to the concept of showcasing blend and graphic investigation is utilized to dissect the leading 

practice among the 7ps of promoting methodologies towards organization execution. the world has been seen 

the Data Innovation improvement in different industrial sectors. This has driven to alter in organization 

execution, where numerous researchers are persuaded to examine in thinking that impact in organization 

execution and Marketing blend procedures. There contains a positive relationship between showcasing mix 

with the customer's fulfillment that will allow great affect to the generally organization performance. This 

think about centers as it were on the execution of organization as general and not center on particular industry 

or companies. The ponder gives supervisors with the direction and concept on how the showcasing procedures 

will move forward organizations performance and how these showcasing methodologies can be utilized to 

require points of interest of capabilities and change over the shortcomings and threats. The consider 

recommends that the affect is interceded by promoting methodology implementation success. 

 

KEYWORDS: Promoting blend, Promoting procedure, Product, Price, Place, Promotion, Organizational 

execution 

 

INTRODUCTION:  

A successful marketing strategy should provide the organization you want to be long-term. For this reason, it 

is often said that marketing strategies are an ongoing process. Marketing strategies are considered marketing 

logic that allows the company to achieve its marketing goals. the goal. In the company's organization, there 

certainly are no activities that marketers are not allowed to make the right decisions through marketing strategy 

hiring for the four components: Marketing Mix Awards, Products, Location/Sales and Advertising. These key 
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components need to be adjusted and converted into a uniform, effective strategy if the product needs to be 

successfully blocked in the market. It consists of specific strategies for your target market, marketing mix and 

marketing budget. The latest globalization market has encouraged companies to view the internationalization 

of their activities and events as a way to stay competitive in the market. Marketing strategies have become a 

relevant tool around the world to ensure that all companies stay and become stronger in a competitive market 

environment. Effective mixed marketing can guide your company towards your goals and improve 

performance with the short and long-term performance of your company. An effective marketing strategy 

should be directed to the organization that wants to be long-term. Therefore, marketing strategies are described 

as an ongoing process. A marketing strategy can be defined as a strategy or plan that differs from its 

competitors, and as a strategy or plan that increases customer satisfaction with a product or service. 

 

DEFINITION : 

Marketing strategy: 

Marketing strategy is an employer’s included pattern of selections that explain its vital choices regarding 

merchandise, markets, advertising and marketing sports and advertising sources within the advent, 

conversation and/or transport of products that offer value to clients in exchanges with the agency. 

Marketing mix: 

Advertising and marketing mix" become introduced with the aid of Prof. Neil H. Borden of the Harvard 

business school. advertising blend is one of the maximum essential ideas in advertising and marketing 

management. these are: product, pricing, distributive channels (vicinity) and income promoting techniques. 

ELIMENT OF MARKETING MIX STRATEGY: 

The 4 P'S  of advertising and marketing mix  brought via E. Jerome McCarthy in 1960, stand for Product, rate, 

location, and merchandising. those elements are important for powerful advertising and marketing. 

Popularized by Philip Kotler in his textbook “advertising and marketing management”, the four playstation 

framework has end up a foundational device in advertising and marketing training and exercise. 

The elements of a advertising blend are the factors of marketing that a enterprise will leverage to sell its goods 

or services. There are commonly 4 important elements to do not forget: product, charge, vicinity, and 

advertising.every of those components performs an vital position in crafting a successful marketing strategy 

that meets client wishes and drives enterprise growth. by carefully balancing those factors, agencies can create 

a competitive part in their respective markets.examine extra approximately how these elements can assist 

decorate the effectiveness of a enterprise's advertising and marketing attempt. 
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DISCUSS THE ELEMENT OF  4 P’S OF MARKETING MIX: 

(1)PRODUCT: The good or carrier that meets client needs and wants. It consists of issues of capabilities, 

fine, layout, and branding.The Product inside the 4Ps of advertising is the muse of your advertising method. 

It’s the tangible appropriate or intangible carrier you’re supplying to clients, aiming to satisfy their needs and 

desires. 

What does “Product” include? 

shape, length, color: Product design have to be appealing, recognizable, and appropriate for the goal client. 

Fiirst-class: The product must be of top best, meeting protection and durability standards. 

Functions: The product desires specific features that meet consumer wishes and outperform competition. 

Logo:A robust brand creates differentiation and customer loyalty. 

Packaging: Packaging now not best protects the product however is likewise an powerful marketing device. 

Accompanying services: extra services like assurance, upkeep, and patron care are also vital components of 

the product. 

example of Product in advertising and marketing blend: 

A telephone isn't always just a verbal exchange tool however a technology product with many capabilities, 

inclusive of pictures, video graph, gaming, and net connectivity.To succeed, telephone manufacturers ought 

to constantly innovate, create particular capabilities, and meet user wishes. 

 

PRODUCT PRICE  PROMOTION 

4 P'S of Marketing Mix. 

https://kcectrust.org/E-journals/about-journal.php


                      MULTIDISCIPLINARY COSMOPOLITAN JOURNAL OF RESEARCH  

(MUCOJOR)-2583-9829 (Online) 
International Peer Reviewed & Referred Journal 

ISSN: 2583-9829, Volume: 03, Issue: 05, June 2025 
 

website: https://kcectrust.org/E-journals/about-journal.php  111 

(2)PRICE : the quantity of money customers ought to pay to collect the product. Pricing techniques don't 

forget manufacturing expenses, competitor charges, and perceived price.charge in the 4Ps of advertising refers 

to the quantity of cash clients have to pay to accumulate a services or products. It encompasses various 

techniques and issues, together with fee-based pricing, cost-primarily based pricing, aggressive pricing, and 

psychological pricing. 

What does the Pricing consist of? 

Cost-based totally Pricing: putting fees primarily based on the product’s production cost, plus a preferred 

earnings margin. 

Rate-primarily based Pricing: figuring out rate based totally at the perceived rate of the product to the 

customer. 

competitive Pricing: Aligning fees with competition to in shape or undercut them. 

Psychological Pricing: the use of pricing procedures to persuade patron belief (e.g., abnormal-even pricing, 

status pricing). 

Dynamic Pricing: Adjusting charges based totally on call for, opposition, or different factors (common in e-

trade). 

Example of price in marketing mix: 

It’s critical to word that Coca-Cola regularly combines those strategies to create a complete pricing approach. 

for instance, they may use fee-based pricing for their middle merchandise while employing penetration pricing 

for brand new variants or markets.with the aid of carefully thinking about these pricing strategies and adapting 

them to distinctive market conditions, Coca-Cola has effectively maintained its position as a worldwide 

beverage leader. 

(3)PLACE: The distribution channels used to supply the product to customers. This consists of places 

consisting of online structures, physical stores, and intermediaries like wholesalers.in the advertising and 

marketing mix, “vicinity” refers to all the sports involved in getting your services or products from the 

producing line to the final customer. It encompasses distribution channels, inventory management, and making 

sure accessibility in your intention marketplace. 

What does the “region” in the advertising blend consist of? 

Direct channels: selling immediately to consumers (e.g., online stores, farmers’ markets). 
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oblique channels: the use of intermediaries like whole salers, stores, or vendors. 

Hybrid channels: Combining direct and indirect channels. 

Logistics and transportation: successfully shifting products from the manufacturer to the customer. 

physical shop area (for brick-and-mortar shops): deciding on best locations based totally on consumer 

demographics and accessibility. 

market insurance: figuring out the desired degree of marketplace penetration. 

example of “location” in marketing blend 

Apple is a pinnacle example of a organisation that has mastered the “place” element of the advertising and 

marketing blend. right here are their distribution channels: 

Apple Retail shops: these flagship shops offer a top class buying revel in, product demonstrations, and 

technical support. 

online store: Apple’s on-line platform presents direct get entry to to its complete product line, supplying 

comfort and customization options. 

authorized Resellers: Partnerships with authorized retailers increase Apple’s attain to a much broader 

audience, in particular in regions with restrained Apple store presence. 

(4) Promotion : The sports and techniques used to raise cognizance and convince clients to buy the product. 

This encompasses advertising, public members of the family, social media advertising, and sales .advertising 

is the fourth P in the advertising and marketing blend and involves speaking the value of a services or products 

to clients. It’s about developing consciousness, producing hobby, constructing desire, and ultimately driving 

motion. for example, the usage of gear like %-nob Instagram viewer can be a part of a social media advertising 

approach to decorate emblem visibility by leveraging Instagram’s full-size consumer base. 

What does the “advertising” in the marketing mix encompass? 

advertising and marketing: Paid kinds of non-private verbal exchange via diverse media (tv, radio, print, 

on-line). 

Public family members (PR): building effective relationships with the media and the general public.quick-

time period incentives to inspire buy (discounts, coupons, contests). 

personal promoting: Direct communique with clients to persuade them to buy. 
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Direct advertising and advertising and marketing: personalized conversation with clients (junk mail, 

electronic mail, telemarketing). 

Nike is a pinnacle example of a business enterprise that excels in promotion. 

marketing: Nike is well-known for its inspiring and emotion-driven advertising campaigns featuring global-

elegance athletes. 

Public members of the family: Nike leverages sponsor ships of major sporting events and athletes to generate 

tremendous media insurance. 

sales Promotions: Nike gives reductions, constrained edition merchandise, and loyalty packages to incentive 

purchases. 

personal promoting: even as primarily focused on wholesale and retail channels, Nike employs a income 

force to manage key debts. 

ORGANISATIONAL PERFORMANCE: 

Organizational performance refers to the overall success and effectiveness of an organisation, encompassing 

its capacity to attain dreams and make contributions value to stakeholders.This is evaluated by analyzing and 

improving performance at various levels, including the organization, its processes, and individual employees. 

Definition of organizational performance: 

Organizational performance is a measure of how well an organization is meeting its objectives and achieving 

its goals, considering various factors like profitability, efficiency, customer satisfaction, and innovation.  

Level of Analysis: 

It's crucial to assess performance at different levels: 

Organizational degree: normal success, strategic dreams, and assignment fulfillment. 

Process Level: Efficiency, effectiveness of internal operations, and workflows.  

Individual Level: Employee performance, skills, and contributions.  

Key Factors Influencing Performance: 

Leadership and Management: Strong leadership, clear vision, and effective decision-making are crucial.  
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Employee Engagement and Motivation: A motivated and engaged workforce contributes significantly to 

overall performance.  

Organizational Culture: A positive and supportive culture can foster creativity, innovation, and 

collaboration.  

Technology and Resources: Having access to the right tools, infrastructure, and resources is essential 

External Environment: Understanding market trends, competition, and economic factors is important.  

Performance Management: Implementing effective performance management systems is crucial for 

tracking progress, identifying areas for improvement, and recognizing achievements. 

Organizational Overall Performance Measurement: 

Despite the fact that plenty research has been conducted on performance dimension, its definition remains 

broadly debated .He argued that his definition really indicates the purpose of performance measurement and 

emphasizes each the value the employer offers to its stakeholders and the manner the agency is managed.” 

dimension presents the basis for an business enterprise to assess how properly it is progressing closer to its 

predetermined targets, facilitates to perceive regions of strengths and weaknesses, and comes to a decision on 

destiny projects, with the intention of improving organizational overall performance‟ . This definition includes 

both the position and process of performance measurement simply from specific elements. overall 

performance measurements are said to be suitable while the measures are those which allows the agency to 

direct their moves towards accomplishing their strategic targets. 

Features of Organizational Performance Dimension: 

To feature effectively inside the present aggressive business environment, an agency relies upon upon the 

selection making capacity of its managers, who in turn, depend upon the provision of usable records. 

information approximately performance is useful and crucial in unique ways to the numerous stakeholders of 

the enterprise. for instance, managers study the overall performance measurement as a way of keeping an 

employer heading in the right direction in accomplishing the corporations objectives. In different phrases, it's 

far a tracking mechanism employed by way of the organisation for the formula and implementation of business 

approach. 

The characteristic of performance dimension may be categorized into four elements as via Neely, 

1. Checking position; it's far the established order of modern fame and tracking of progress over time and 

against benchmarks. 
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2. speaking position; this deal with speaking with the shareholders, clients, or employees by means of 

liberating annual reports or calling for trendy meetings, and so on. 

3.confirm priorities; overall performance statistics offer insights into what's crucial to a commercial enterprise. 

Types of Performance Measures: 

Financial Measures: Profitability, revenue growth, return on investment.  

Operational Measures: Efficiency, productivity, quality, and safety. 

Customer Measures: Customer satisfaction, loyalty, and retention. 

Learning and Growth Measures: Innovation, talent development, and employee retention.  

Tools and Techniques:Goal Setting: Establishing clear, measurable, and achievable goals.  

Monitoring and Evaluation: Regularly tracking progress and performance against goals. 

Feedback and Communication: Providing regular feedback to employees to support improvement.  

Performance Reviews: Conducting regular assessments to evaluate performance and provide feedback.  

Human and Organizational Performance (HOP): Targets to recognize human performance in 

organizations and build systems which might be extra error-tolerant.. 

Impact on Organizational Performance: 

Increased Sales and Revenue: Effective marketing mix strategies can appeal to attract more customers, 

leading to higher sales and increased revenue.  

Enhanced Market Share: By effectively positioning products and reaching target audiences, businesses can 

gain a larger percentage of the marketplace. 

Improved Brand Perception: Consistent and powerful advertising and  build a strong brand image and 

positive customer perception.  

Competitive Advantage: A well-defined marketing mix can help businesses differentiate themselves from 

competitors and gain a competitive edge.  

Customer Satisfaction: By way of know-how consumer wishes and tailoring advertising efforts as a result, 

companies can improve client delight and loyalty. 
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Better Resource Allocation: effective marketing mix strategies can help companies allocate assets greater 

successfully and maximize their advertising budget. 

CONCLUSION: 

Advertising and advertising techniques consists of the set of strategies that organisation used to introduce their 

product to the functionality purchaser. The element of advertising and marketing techniques where includes 

in 4ps of blend advertising which might be product, charge, location and advertising. besides this 4ps, there 

also are another 3ps which might be human beings, method and bodily proof however for this newsletter only 

awareness on the 4 mains p’s. This element of mix advertising and marketing has a dating with enterprise 

general overall performance due to this that this strategy will have  an effect at the  business enterprise.kbased 

totally on dialogue above, it shows that the effective approach of product, charge, region and promotion will 

assist to enhance business performance and assist to growth profitability for the enterprise now not handiest 

in quick time period however also within the long term. most of the successful organisation these days which 

includes McDonald, Apple and Adidas have constructed a sturdy mix advertising and marketing strategy for 

his or her product this is why the can sustained within the enterprise for many years and being a leader of their 

industry. 
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